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Methoden und Werkzeuge der Kundenintegration

Netnography
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Unter Netnography [interNET & ethNOGRAPHY] wird die qualitative und explorative

Analyse der Online-Kommunikation von Konsumenten verstanden. Durch die nicht-

teilnehmende Beobachtung können sowohl die explizit formulierten als auch die implizit

vorhandenen Bedürfnisse, Wünsche, Erfahrungen, Motivationen, Einstellungen und

Wahrnehmungen der Konsumenten hinsichtlich Themen, Produkten und Marken

erforscht werden. Die so gewonnenen Consumer Insights basieren auf unverfälschten

Konsumentenaussagen.

Netnography - Definition
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Case 1

Online Communities als Quelle von 

Innovation im Bereich ĂSunless Tanningñ
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Netnography ïOnline Communities als Innovationsquelle
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Netnography ïOnline Communities als Innovationsquelle
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Netnography ïOnline Communities als Innovationsquelle
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Adjustable professional airbrush pistol

Professional tanning booth Ămystic tanningñ

Cosmetic applicators

Netnography ïOnline Communities als Innovationsquelle

Airbrushtanning_Laserpointer.avi
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TanSweetHrt4Hi

Source: www.iamtan.com / no date and time available

Laurie lu

Source: www.sunless.com / 10-31-06 07:25

Jamie A

Source: www.sunless.com / 10-29-06 20:01 until 10-31-06 08:39

S: MY GOD!!!!!!!! THIS SOOOOOOOOOO HAPPENED TO ME!!!! i absalutely HATE the jergens natural

glow now. my neck was sooo blotchy and my dad told me i looked like i had a skin disease!!!!!!! it

was impossible to scrub off the remaining parts!! i scrubbed and scrubbed at my neck 
with a lufa until my skin was red but the blotches still wouldnt come off!!! i ALSO have the jergens

natural glow for the face(which was the biggest waste of money) because ya! i would apply it before

iwent to bed and the next morning-NOTHING!! it didnt even work and it stunk horribly and gave

me a stuffy nose!! i will NEVER use this line again!!!!!!

Tanning Desasters

S: Fall and winter is a good time for new people to practice or for those of us who like to 

experiement with new techniques. Mistakes are hidden under long pants and long 

sleeves.

Different seasons ïdifferent tanning habits

Q: I know we talked about this a little while ago, but I tried using nail polish remover to make sure 

the corners of my nails didn't get orange, but it didn't work. Normally I just clip my nails really 

short so if there is discoloration you can't really tell that much, but it's really starting to bug me. 

The nail polish remover is acetone free... does that make a difference?

Challenge of De-Tanning

Netnography ïOnline Communities als Innovationsquelle
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Do it

yourself

Challenge of De Tanning

ÁNeue Produktlösungen

ÁMarkenwahrnehmung

ÁNeues Zielgruppenverständnis

ÁKommunikationslösungen

Netnography ïOnline Communities als Innovationsquelle
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Der NetnographyInsights Ansatz

2) identification and selection of online communities and sources

3) community observation and software-aided data gathering

4) qualitative in depth analysis, interpretation and aggregation consumer insights

5) insight translation into product and service solutions

1) definition of research field
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Case 2

Netnography zur Entwicklung eines neuen Frauenportals
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Community Insights

Web2.0 Experience

Entwicklung eines neuen Frauenportals

Netnography Frauenportal

?
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Netnography Frauenportal


